When exploring Al tools like Grok, especially as a small team or individual contributor, one common frustration
emerges: If you select a plan — say the Free tier at $0 — why do you sometimes see seemingly different models
offered? How can the exact same plan appear to pull multiple Al models or model versions? This uncertainty,
especially around the auto mode model pick and model version uncertainty, can create confusion for buyers

evaluating Al assistant options.

In this detailed walkthrough, we'll unravel this mystery by digging into Grok's dual storefronts, the nature of its
bundling, free tier realities, and rate limits. We'll also clarify why Grok's SuperGrok and SuperGrok Heavy
options are a key value decision rather than arbitrary branding. Plus, we'll contrast Grok’s approach with other Al

tools like DeepSearch and Big Brain, who handle model versions and bundling differently.

Two Storefronts, Two Experiences: grok.com vs “X"

First, a core source of model and pricing confusion comes from Grok’s two storefront approach. There is the
principal, public-facing Grok site (commonly grok.com) and then a separate offering referenced in various channels

as "X" (sometimes linked to partner or embedded platforms that bundle Grok capabilities).

e grok.com: This is Grok's authentic, official site where you pick plans, see actual pricing, and experience the
primary product funnel. Here, the Free tier at $0 is offered as a demo environment, not a full-fledged paid

trial plan.

® Storefront “X": This version or partner environment wraps Grok features in broader bundles or sometimes
uses alternative model naming conventions or staged rollout schemes that can seem like different Al models,

but actually rely on the same underlying tech with variant parameter tuning or capacity.

This two storefront setup feeds into the common buyer headache of "why is my plan showing a different model on
one site, yet something else on another?" In short: these aren’t mistakes or bugs, but deliberate bundling and

rollout strategies.

Understanding Bundling vs. Individual Product Plans

One thing | always double-check as a pricing analyst: Is that “plan” actually a standalone product or just part of a

multiple-feature bundle? This is where Grok often surprises teams.

In Grok's case, the Free tier ($0) is explicitly a demo limited by usage and model variant. Paid subscriptions
unlock different model versions and elevated rate limits — but some storefronts may list them together as a
bundle while others separate them.



® SuperGrok: The baseline Al model setup, ideal for general use cases and typical rate limits.

* SuperGrok Heavy: A beefed-up variant with higher compute allocation, faster responses, and larger context

windows, aimed at power users or business-critical workflows.

They are not merely aliases or marketing fluff; these are distinct model versions with different scaling properties
and pricing implications.

From a procurement perspective, deciding between SuperGrok and SuperGrok Heavy is a hands-on value decision
— it's about how much volume and latency your team needs versus how tight your budget is. Blindly picking the

"heavier” model can lead to overspending without commensurate benefit.

The Free Tier: A Demo, Not a Paid Plan Trial

Here's one thing worth not searching for: If you expect the $0 Free tier to behave exactly like a paid plan’s top
model with unrestricted performance, you'll be disappointed. It's a carefully limited demo environment meant for

evaluating the product’s basic functionality and user interface.


https://bizzmarkblog.com/grok/grok-free-trial-pricing/

Specifically, in the Free tier:

® Rate limits are significantly restrictive (fewer tokens, lower requests per minute)

® Model versions are generally earlier or computationally lightweight variants (think “SuperGrok-Lite” rather

than "SuperGrok Heavy")

® Some advanced features and premium training data may be locked behind paywalls

This design encourages users to experience Grok's capabilities but nudges power users toward a paid plan for

serious workload use.

Rate Limits and What Is Locked Behind Paywalls

Rate limits can quickly become the sneaky cost of building workflows on Al platforms. Grok's Free tier enforces

these limits strictly, impacting:

1. Number of requests per minute—avoid unexpected throttling
2. Token generation limits—watch for truncated responses or lower context windows

3. Access to advanced models and custom fine-tuning—often available only to higher paying subscribers

Comparing this to tools like DeepSearch and Big Brain, Grok is somewhat typical: free-tier users face constrained
throughput and fewer model variants. But these competitors often have clearer documentation about what's

[

locked behind paywalls — something Grok’s “starting at” prices and model aliases sometimes obscure.

Auto Mode Model Pick: Handling Model Version Uncertainty

Another user pain point is Grok's auto mode model pick, which automatically selects an Al model version based
on your usage and plan. This autoregulation is designed to balance performance and cost, but it leads to what we
call model version uncertainty — buyers cannot manually pick or lock in the exact backend model for

consistency.

This ambiguity is compounded during Grok's staged rollout of new models. As Grok tests “SuperGrok Heavy” or
their next-gen Al under controlled limited release, some users will see the newer model, and others will remain on

existing versions, even for the same paid tier.
The upside: staged rollouts let Grok avoid widespread bugs or downtime during upgrades.

The downside: you can't be fully sure which model your app is using. For teams relying on reproducible results,

this is a critical piece to evaluate before committing.

Comparing Grok to DeepSearch and Big Brain
How does Grok's approach compare?

Feature Grok DeepSearch Big Brain Free Tier Price $0 (Demo, limited) $0 (Extendable trial) $0 (Feature-limited)
Model Version Transparency Low - auto mode pick, aliases High - explicit model versions selectable Medium -
some aliasing, documentation varies Bundling Complex, two storefronts, plan vs bundle mix Simple, clear tiers
Medium complexity bundles plus add-ons Rate Limits Strict demo limits on free, tiered rates paid Transparent
limits, upgrade options Tiered limits, some hidden caps Staged Rollout of New Models Explicitly used - model

version uncertainty Rare, models stable per plan Occasional, announced variances



Final Thoughts: What to Do as an Al Buyer

If you are contemplating Grok for your team, here are my key takeaways as a 9-year SaaS pricing analyst who

always does the team-of-five math:

1. Visit Grok's official grok.com site first. That's where genuine plan pricing, model options, and official Free

tier demos live. Avoid confusion from partner storefront “X" versions until you're sure of bundle terms.

2. Consider the Free tier as a demo, not a trial. Don't expect it to behave like a paid plan. Use it to test Ul &

UX, but budget for paid plans if you want real performance.

3. Make the SuperGrok vs SuperGrok Heavy choice deliberately. Estimate your team’s load, desired speed,

and tolerance for rate limits before upgrading.

4. Watch for “auto mode model pick” uncertainty. If your use case requires consistent Al output, ask Grok

support about forcing particular model versions or stable APl endpoints.

5. Compare competitors objectively. Tools like DeepSearch may offer more consistent model versioning at

higher entry costs, Big Brain might balance features differently. No tool is perfect — factor your priorities.

In a market brimming with Al assistants and Saa$S pricing complexity, understanding what you get for $0 or your
first paid dollar is vital. Grok's model variation across storefronts and staged rollouts is a double-edged sword: it

enables innovation rollout but makes buyer clarity harder. Armed with this knowledge, step in confidently.



