
User registration is often the very first serious interaction someone has with your product or service. Yet, many
companies—whether startups or established brands like Arena Plus and Houzz Pro—still struggle with designing
registration forms that balance collecting necessary information and keeping users engaged. Lengthy, login
security checklist cumbersome sign-up forms kill conversions and frustrate users. The good news? You can turn
your monolithic form into a user-friendly flow by breaking it into clear, minimal stages.

Why Long Registration Forms Hurt Your User Experience
Imagine landing on a registration form with 20+ fields asking for everything from lifestyle preferences to phone
numbers and company details, all in one overwhelming page. Most users either abandon the process outright or
provide incorrect, rushed answers just to get it over with.

Here's why long forms backfire:

Too much upfront friction: Users aren’t yet emotionally invested and get scared off by the amount of work.

Hidden requirements cause frustration: Fields appear only after errors, making users guess what’s needed.

Inconsistent terms derail trust: Using different language for registration versus recovery confuses users
about what’s expected of them.

Device details are unreadable: Listing devices or browsers with complicated strings doesn’t help
recognition during verification.

Reducing friction in registration is the first step toward building a seamless digital identity lifecycle that goes
beyond just creating an account.

Break It Down: The Power of Short, Logical Steps
Instead of overwhelming users with a single, massive form, break registration into digestible chunks. Think in
terms of progressive disclosure: show only the essentials for the current step and progressively reveal more
information as needed.

Key benefits of staged forms

Higher completion rates: Short segments reduce perceived effort and motivate users to press forward.

Improved data accuracy: Asking targeted questions in context encourages thoughtful responses.

Clarity through progress indicators: When users see “Step 1 of 3,” they know what to expect next —
reducing uncertainty.

For example, Houzz and Houzz Pro often offer segmented onboarding processes which collect just enough info
at first to personalize the experience, saving secondary details for after the initial login.

Recommended stages for registration

1. Basic identity details: name, email, or phone number — keep it short and straightforward.

2. Verification step: verify email or phone number using simple passcodes or biometric prompts.

3. Profile enrichment: optional details, preferences, business or location info collected later once user trusts the
platform.
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4. Security setup: enabling passwordless methods like passkeys or configuring fingerprint authentication to
simplify future logins.

Use Progress Indicators to Set Clear Expectations
Nothing gives users more confidence than knowing exactly how much effort remains. Progress indicators—
whether a simple step counter or a visual bar—effectively reduce dropoff during multi-step flows.

Make sure your indicators:

Use consistent terminology: If you call this flow “sign-up” in one place, don’t refer to it as “registration” or
“activation” elsewhere.

Are updated in real-time: Don’t make users guess how far they’ve progressed.

Responsive and accessible: Ensure assistive technologies can interpret progress for users with disabilities.

Embrace Passwordless Access with Passkeys and Biometric
Authentication
The digital identity lifecycle continues after registration. Traditional password-based access is proving increasingly
cumbersome and vulnerable. Companies like Arena Plus are adopting modern authentication strategies such as
passkeys to simplify login without sacrificing security.

Passkeys eliminate the need to remember or reset passwords by leveraging device-level biometric authentication
such as fingerprint or facial recognition. This not only reduces friction but also mitigates common issues like
password reuse or weak passwords.



During your staged registration, offer users the option to enable passkeys or fingerprint authentication as the final
step in account setup. Provide clear, jargon-free explanations so users can understand the benefits and feel
confident adopting these methods.

Implement Risk-Based Authentication and Step-Up Checks
Security doesn’t stop at registration—it’s equally important during login and sensitive actions. Risk-based
authentication dynamically assesses contextual factors (device, location, behavior) before deciding if stronger
verification is needed.

For example, if a user logs in from a new device, trigger a “step-up” check such as a one-time passcode or
biometric prompt rather than blocking access outright. This approach balances security with user convenience.

Ensure new users complete baseline identity verification during your staged onboarding, giving your system
higher confidence to apply risk models effectively later.

Final Tips for Cutting Registration Form Length and Reducing Friction
Only ask for what you really need upfront: Save optional fields and promotional codes for later, so as not
to overwhelm or confuse.

Avoid hidden validations: Show field requirements and error states proactively to avoid guesswork.

Never ask support for sensitive info: Maintain a running list of information your support team should
never request and train accordingly.

Consistent device naming: If displaying user devices, translate technical browser strings into user-friendly
formats.

Explicitly disclose fees or pricing elsewhere: Registration flows should not include or invent any pricing,
fees, or promotional amounts if that info is unavailable or irrelevant.

Conclusion



Registration is the gateway to a robust and ongoing digital identity lifecycle. By breaking long forms into short,
logical stages complemented with progress indicators, adopting passwordless access methods like passkeys and
fingerprint authentication, and applying risk-based authentication for security, you can drastically reduce friction
and turn casual visitors into loyal users.

Leading companies such as Arena Plus, Houzz, and Houzz Pro demonstrate that thoughtful segmentation
combined with modern authentication technology delivers seamless sign-up experiences that don’t sacrifice
security or trust.

Start rethinking your next registration form today. Your users will thank you for keeping it clear, minimal, and
easy-to-complete.


