New Hampshire Dealership Recognized for
Customer Experience and Vehicle Selection

A Hyundai dealership serving the New Hampshire Seacoast region has been recognized for its
work in the automotive sector. McFarland Hyundai, based in North Hampton, received two
honors from Corporate Vision in its 2026 Automotive Awards: Best New and Used Car
Dealership 2026 for New Hampshire and Outstanding Customer Experience Award 2026 for
New Hampshire. The awards highlight the dealership's commitment to supporting customers
from their first test drive through their next service visit. McFarland Hyundai thanked the local
community for choosing, recommending, and returning to it.

The Role of a Dealership in Vehicle Selection

For many car buyers, the process of finding a vehicle that fits their lifestyle involves more than
just picking a model. A dealership's role extends to helping customers understand what type of
car will serve their daily needs. This includes presenting options that match driving habits,
family size, and budget. Dealerships that offer both new and used vehicles provide a wider
range of choices, allowing customers to compare features and prices under one roof.

When looking at vehicles suited to daily driving, buyers often prioritize reliability, fuel efficiency,

and comfort. A dealership that stocks a variety of makes and models can help match these
priorities. The ability to test drive different vehicles before making a decision is another key
part of the process. Dealerships that support this step with knowledgeable staff and a
straightforward approach tend to build stronger relationships with their customers. The
recognition McFarland Hyundai received for customer experience reflects this kind of service.

How Awards Reflect Industry Standards

Industry awards in the automotive sector often evaluate dealerships on criteria such as
customer satisfaction, inventory quality, and community engagement. The Best New and Used
Car Dealership award typically considers how well a business serves both segments of the
market. New vehicles offer the latest technology and warranty coverage, while used vehicles
provide more affordable entry points for buyers. A dealership that excels in both areas can
appeal to a broad range of customers.

The Outstanding Customer Experience Award looks at how a dealership handles interactions
from initial inquiry to post-sale support. This includes responsiveness, transparency in pricing,
and the quality of service department work. For many car buyers, the service experience after a
purchase is just as important as the sale itself. Dealerships that invest in their service teams
and maintain a welcoming environment tend to earn repeat business and referrals.


https://www.corporatevision-news.com/winners/mcfarland-hyundai/

McFarland Hyundai's recognition for both awards suggests a focus on these areas. The
dealership's thanks to the New Hampshire Seacoast community underscores the importance
of local reputation in the automotive industry. Word-of-mouth recommendations and returning
customers are often cited as indicators of a dealership's long-term success.

The New Hampshire Automotive Market

New Hampshire's automotive market includes a mix of independent dealers, franchise
operations, and national chains. Buyers in the state often look for vehicles suited to daily
driving, given the region's mix of urban, suburban, and rural roads. Weather conditions also play
a role in vehicle selection, with many drivers preferring models that handle snow and ice well.
Dealerships that understand these local factors can better serve their communities.

The Seacoast area, where McFarland Hyundai is located, has its own driving patterns.
Commuters, families, and small business owners all have different needs when it comes to
transportation. A dealership that stocks a range of vehicle types from compact cars to SUVs
can address these varied requirements. The ability to offer test drives allows customers to
evaluate how a vehicle performs on local roads before making a commitment.

Service departments also play a critical role in the New Hampshire market. Harsh winters can
accelerate wear on vehicles, making regular maintenance important. Dealerships that provide
reliable service help customers keep their cars in good condition year-round. This aspect of the
business contributes to overall customer satisfaction and can influence a dealership's
reputation.

Trends in Dealership Recognition

Automotive awards programs have grown in number over the past decade. They provide a way
for dealerships to differentiate themselves in a competitive market. Recognition from an
independent organization like Corporate Vision can signal to potential customers that a
dealership meets certain standards. For buyers who are researching where to purchase a
vehicle, such awards can serve as a useful reference point.

The criteria for these awards often include metrics that are meaningful to consumers.
Customer satisfaction surveys, mystery shopping results, and analysis of online reviews are
common methods used to evaluate dealerships. Awards that focus on customer experience
tend to place a high value on the quality of interactions throughout the buying and ownership
journey.

Dealerships that receive multiple awards in the same year often have systems in place to
maintain consistency. Training programs for sales and service staff, inventory management
practices, and feedback loops from customers all contribute to a positive reputation.



McFarland Hyundai's recognition for both best dealership and outstanding experience
suggests that it has developed these systems.

Community Connection in the Automotive Industry

Automotive dealerships that are deeply connected to their local communities often see
benefits that go beyond sales. When a dealership participates in local events, supports
charities, or simply provides reliable service, it builds trust. This trust can translate into loyal
customers who return for multiple vehicle purchases over the years.

McFarland Hyundai's acknowledgment of the New Hampshire Seacoast community fits this
pattern. By thanking the community for choosing, recommending, and returning to the
dealership, the business reinforces the idea that its success is tied to local support. For
customers, knowing that a dealership values their patronage can make the car-buying
experience feel more personal.

In many markets, dealerships that prioritize community relationships also see higher rates of
customer retention. Repeat business and referrals are often the results of consistent positive
experiences. Awards that recognize these outcomes serve as external validation of a
dealership's efforts.

The Future of Dealership Services

As the automotive industry continues to evolve, dealerships are adapting to changing
consumer expectations. Online research has become a major part of the car-buying process,
but many buyers still value the ability to see and touch vehicles before purchasing. Dealerships
that combine a strong online presence with an inviting physical location can meet both needs.

Service departments are also evolving. With vehicles becoming more complex, skilled
technicians and access to diagnostic tools are increasingly important. Dealerships that invest
in training for their service teams can handle a wider range of repairs and maintenance tasks.
This capability is especially valuable for customers who want to keep their vehicles in peak
condition for years.

McFarland Hyundai's recognition for customer experience suggests that it is keeping pace with
these changes. By supporting customers from test drive through service visit, the dealership
covers the full lifecycle of vehicle ownership. This approach is becoming more common
among top-rated dealerships across the country.

For buyers in New Hampshire, the presence of a recognized dealership can simplify the
process of finding a reliable car. Whether they are looking for a new model with the latest
features or a pre-owned vehicle that fits a tighter budget, having a trusted local option makes a



difference. The awards received by McFarland Hyundai highlight one example of a dealership
that has earned that trust.



