
How to Plan a Website That Reflects Your
Business in Walton-on-Thames

Start with a clear purpose, not a blank page
Every business website begins as an idea. The mistake many people make is jumping straight
to colours, fonts and page layouts before they have answered the most basic question: what
do we want this site to do? A site that represents your business properly is one that aligns with
your goals, speaks to your customers and makes it easy for them to take the next step. Without
that foundation, you end up with a design that looks good but fails to deliver.

In Walton-on-Thames, where local businesses often compete with larger national brands, a
well-planned website can be the difference between a visitor who browses and one who picks
up the phone. The planning process is where you turn your business knowledge into a structure
that works online. It is also where you avoid costly redesigns later.

Define your audience and their needs first
Before you sketch a single page, you need to know who you are talking to. A website that tries
to appeal to everyone usually ends up appealing to no one. Think about the people who already
buy from you or who you want to attract. What problems do they have? What questions do they
ask before deciding to work with a business like yours? What information would help them
trust you?

Create a short list of the main customer types you serve. For each one, write down the two or
three things they care about most when they land on your site. This becomes the compass for
every decision you make, from the homepage headline to the way you organise your services. If
you skip this step, your site will reflect what you think is important rather than what your
customers actually need.

View the location on Google Maps

Map out the key pages and their purpose
Once you know your audience, you can decide what pages your site needs. Most businesses
benefit from a homepage, an about page, a services or products page, a contact page, and
maybe a case studies or testimonials section. But the exact mix depends on your business. A
restaurant might need a menu page and a booking flow. A consultancy might want a portfolio
and a blog. A shop needs product pages, a basket and a checkout.

https://www.google.com/maps/search/?api=1&query=D35ign%20Inc


For each page, write a one-sentence answer to the question: what should someone do after
reading this page? That action might be “call us”, “book a consultation”, “buy now” or “sign up
for a newsletter”. This keeps the design focused on conversion paths, not just decoration. It
also helps you decide what content belongs on each page and what can be left out.

Plan your site structure and navigation
Website structure is the skeleton of your online presence. A clear hierarchy helps visitors find
what they need without frustration. It also helps search engines understand your content. Start
with the main categories that cover everything you offer. Then organise sub-pages under them.
Keep the navigation simple: most sites do well with five to seven main menu items. Too many
choices overwhelm people. Too few and they cannot find your key pages.

Think about the path a customer takes from first visit to making contact or buying. That path
should feel logical and short. Each click should bring them closer to the goal. If you find
yourself creating pages that do not fit anywhere, question whether you need them at all. A lean
site that serves its purpose is better than a sprawling one that confuses visitors.

Choose the right technology and content management
Not all websites are built the same way. Some platforms let you drag and drop elements.
Others require more technical skill but offer more flexibility. The right choice depends on your
team’s ability to update the site after launch and the kind of content you will publish. If you plan
to add blog posts, new products or portfolio items regularly, you need a content management
system that makes that easy.

This is where responsive design matters. Your site must work on phones, tablets and
desktops. More than half of web traffic now comes from mobile devices. If your site is hard to
read or navigate on a small screen, you will lose visitors. Test every page on a phone before
you finalise the design. Also consider page speed: slow loading times drive people away and
hurt your search rankings. Optimise images, use a reliable host and keep code clean.

Prioritise accessibility and user experience
A website that represents your business properly is one that everyone can use. Accessibility is
not an afterthought. It means writing clear link text, using enough colour contrast, providing alt
text for images, and making sure people can navigate with a keyboard alone. These practices
also improve the experience for all users, not just those with disabilities.

User experience goes beyond accessibility. It covers how easy it is to find information, how
quickly pages load, and whether the design feels consistent from one page to the next. A
common mistake is treating each page as a separate design project. Instead, establish a set of



patterns, headings, buttons, forms, spacing, and reuse them everywhere. This creates a sense
of professionalism and reliability.

D35ign Inc works with organisations to understand their services, value, market sector and
customers, helping them build sites that are both easy to update and maintain. Their approach
to bespoke website design focuses on creating a tailored structure rather than forcing a
business into a template. That kind of planning pays off because every element has a reason
to exist.

Build conversion paths into the design
A beautiful site that does not generate leads or sales is a missed opportunity. Conversion
paths are the routes you create to guide visitors toward an action. That might be a contact
form, a phone number displayed prominently, a booking button, or a clear call to action on
every page. Think about what you want someone to do after they read your about page or
browse your services. Then make that action obvious.

Avoid cluttering the page with too many calls to action. One primary action per page is usually
enough. If you give people too many choices, they freeze and leave. Also consider the
placement: a contact button at the top of the page works well for visitors who are ready to
reach out. A form at the bottom works for those who want to read first. Test both approaches if
you can, and adjust based on what your analytics tell you.

Write content that speaks to your reader
Content is what fills your structure and makes it useful. Write for your audience, not for search
engines. Use the language your customers use. Explain what you do in plain terms. Avoid
jargon that might confuse someone who is not already familiar with your industry. Break up
text with headings, short paragraphs and bullet points where it helps readability.

D35ign Inc is also on LinkedIn.

Every page should have a clear focus. If you find yourself cramming multiple topics onto one
page, consider splitting them into separate pages. This improves site navigation and helps
each page rank for a specific topic. It also makes it easier for visitors to find exactly what they
need without scrolling through a wall of text.

Test, launch and plan for updates
Before you launch, test everything. Click every link. Fill out every form. Check the site on
different browsers and devices. Ask someone who has not worked on the project to walk
through it and tell you where they get confused. Once the site is live, the work is not finished. A

https://search.google.com/local/reviews?placeid=ChIJZUqxRxt1dkgRe-Tp_49UTEI&authuser=0&hl=en&gl=US
https://www.linkedin.com/company/d35ign/


website needs regular updates to stay accurate, secure and effective. Plan time to review
content, add new pages and refresh old ones.

If you work with a partner like D35ign Inc, they can help you think through each of these steps.
Their digital marketing campaigns focus on increasing website visitors and improving lead
generation and conversion rates. But even if you go it alone, the principles remain the same:
plan before you design, design for your audience, and keep the site alive after launch.

For more guidance on bespoke website design that fits your business, contact D35ign Inc at
27A Bowes Road, Walton-on-Thames KT12 3HT, UK, or call +44 7720 436275.


