In the rapidly evolving world of Al search discovery and brand visibility, businesses need tools that offer both
flexibility and transparency in pricing. AthenaHQ's $295 Starter plan introduces a credit-based pricing model that
has captured attention among B2B SaaS and eCommerce teams. But how exactly does this credit system work,
and how does it compare to other market leaders like Semrush, Writesonic, and Peec Al? This post explores
AthenaHQ pricing in-depth, focusing on credit-based pricing, prompt monitoring, citation tracking, and the crucial

distinctions between AEO and GEO in today’s Al-driven SEO landscape.
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Understanding AthenaHQ Pricing: The $295 Starter Plan and Credit-
Based Model

AthenaHQ offers a credit-based pricing structure rather than a simple "per seat" or “"per month" subscription
model. The entry point is the $295 Starter pack, which grants access to a specific number of credits that users can

allocate toward different Al-powered search and content discovery tasks.

Each credit corresponds to specific Al functions—whether that's generating optimized prompts, monitoring brand
mentions across Al platforms, aeo tools or tracking citations and sources during Al answer creation. Unlike flat-
rate plans such as Semrush, which start at around $139/month for core SEO and keyword tracking, AthenaHQ's
flexible credit system allows teams to scale their spend in line with actual usage. This is especially important for
organizations that require variable volumes of Al prompt monitoring or deeper insights into Al-generated answer

citations.

How Credit Usage Breaks Down

* Prompt generation & testing: Each prompt submitted to ChatGPT, Writesonic, or Peec Al consumes a set
number of credits based on complexity.

* Prompt monitoring & benchmarking: Regular scans to benchmark prompt effectiveness and identify where
competitors have better visibility use additional credits.

¢ Citation and source tracking: Credits are applied when pulling data from Al search outputs like Perplexity or
Google Al Overviews, especially for verifying answer validity.

¢ Al-driven brand visibility reports: Using AthenaHQ's analytic modules on Al discovery channels requires

credits for data aggregation.
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This credit system enables informed spending, helping teams avoid overpaying for unused features while still

scaling capacity when necessary.

Al Search Discovery and Brand Visibility with AthenaHQ

Today's SEO isn't just about keywords and backlinks—it has expanded into Al search discovery. Tools like ChatGPT,
Perplexity, and Google Al Overviews shape how brand information is surfaced and answered in Al-driven
environments. AthenaHQ's Starter plan empowers businesses to understand and optimize their brand's visibility

within these Al answer frameworks.

Where traditional tools like Semrush primarily focus on organic search ranks and keyword tracking, AthenaHQ
extends the analysis to Al-generated content and responses from these emerging Al engines. Since Al platforms
can pull information from a range of sources, understanding Al search discovery is key to maintaining authority

and trust.

AthenaHQ vs. Traditional SEO Tools

Feature AthenaHQ $295 Starter Semrush (Starting at $139/mo) Keyword & Rank Tracking Limited, Al-focused
Extensive organic SEO coverage Al Prompt Monitoring & Benchmarking Included with credit use Not applicable Al
Answer Citation Tracking Comprehensive Minimal to none Al Search Discovery Insights Core offering Emerging,

limited

As Al search engines emerge as new nodes for brand discovery, AthenaHQ's credit-based approach provides an

effective way to engage these opportunities with precision.

AEO vs GEO: Definitions and Use Cases

When working with Al-driven SEO strategies, understanding the difference between AEO (Answer Engine

Optimization) and GEO (Google Engine Optimization) is fundamental.

What is AEO?

AEO focuses on optimizing content and prompts to improve visibility and ranking within Al answer engines like

ChatGPT, Perplexity, or Google Al Overviews. This involves:

* Crafting answers and prompts that Al will choose to display to end-users
* Tracking citation quality and source validity

® Ensuring content relevance in conversational queries

What is GEO?

GEO tends to refer to traditional Google Search Engine Optimization, involving:

e Optimizing website content for organic ranking
® Building backlinks and technical SEO

e Keyword research aimed at Google's indexing algorithms

Why Both Matter in Al SEO

Many marketers focus solely on GEO, but Al-driven discovery channels require an extra layer of optimization.

AthenaHQ's Starter plan specifically tackles AEO-centric needs—monitoring how brands perform across Al engines



and flagging citation gaps that could cost brand trust.

Prompt Monitoring and Benchmarking at Scale

One hallmark AthenaHQ brings to the table is the deep focus on prompt monitoring and benchmarking. In Al
SEO, crafting the right prompt is half the battle; tracking its relative success across platforms like ChatGPT,

Writesonic, and Peec Al is critical to maintaining competitive advantage.
With its credit model, AthenaHQ lets teams:

1. Test different prompt variants without committing to a costly flat fee

2. Monitor how prompts perform in Al answers over time, identifying which generate better citations or user
engagement

3. Benchmark against competitor prompts used in similar Al discovery scenarios

Unlike tools that bill monthly regardless of usage, AthenaHQ's credit system balances cost efficiency with granular
analytics—making it a smart choice for enterprises and agencies looking to optimize Al search visibility without

surprise fees.

Citation and Source Tracking: Verifying Al Answer Credibility

One of the persistent challenges with Al-generated content is verifying citation and source accuracy. AthenaHQ's
reporting leverages APIs to scrape answer citations from Al engines like Perplexity and Google Al Overviews. Using

the Starter plan credits, users can:

* Track where Al answers pull their source information
* Evaluate the authority of cited sites
¢ |dentify false or outdated citations that may tarnish brand reputation
This critical capability bridges the gap between traditional SEO trust-building and the new paradigm of Al-driven

content answers. If your team'’s goal is to dominate not only traditional search but also Al-assisted discovery,

AthenaHQ's credit-based pricing scales intelligently with this need.

Integrating AthenaHQ alongside Semrush, Writesonic, and Peec Al
Many marketing teams already rely on a suite of tools to cover all SEO and content creation bases:

* Semrush: Broad organic and paid search visibility starting at around $139/mo.

* Writesonic: Al content creation for blog posts, ads, and more.

* Peec Al: Emerging Al content and prompt testing platform.

* AthenaHQ: Specialized Al discovery monitoring, prompt benchmarking, and citation tracking via credit-based

pricing.

Rather than replace one with another, AthenaHQ complements these tools by focusing on areas that traditional
SEO platforms and Al content creators often overlook: rigorous, real-time insight into how Al engines cite and

showcase your brand.
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What Does AthenaHQ Pricing Look Like on Monday Morning?

Before recommending or committing to any pricing model, | always ask: “What does this look like on Monday
morning?” It's one thing to understand the credit pricing and included features today; it's another to map

anticipated usage over weeks and months.

Usage Category Estimated Credit Consumption Notes Daily prompt monitoring (50 prompts) ~250 credits/week
Monitoring prompt performance across ChatGPT & Writesonic Weekly citation tracking (100 sources) ~150
credits/week Verifying Al-generated citations in Perplexity & Google Al Overview Monthly Al brand visibility

reports ~100 credits/report Aggregated Al search discovery analysis

Assuming the above use case, a $295 credit pack might cover roughly one month of active monitoring and
reporting for a small to medium-sized team. For heavier usage, additional credit bundles can be purchased to

meet rising demand without surprises or long-term locks.

Final Thoughts: Who Should Use AthenaHQ'’s Starter Plan?

For teams grappling with Al search visibility challenges or seeking a granular edge in prompt optimization,
AthenaHQ's $295 Starter credit model offers a unique approach. If you deploy ChatGPT, are curious about
competitor Al prompt strategies, or want precise tracking of how your brand’s Al answers receive citations,

AthenaHQ fills an important gap.

That said, it's best used in conjunction with tools like Semrush to ensure GEO and AEO strategies align and
comprehensive SEO coverage is maintained. As a former agency strategist and Al search visibility lead, my
recommendation is always to start small, monitor your actual credit consumption closely, and scale based on

Monday-morning realities—not just flashy Al visibility promises.
In summary:

* AthenaHQ pricing provides granular control through credits, offering flexibility unlike flat-fee platforms.

¢ Effective prompt monitoring and benchmarking help optimize Al content across engines like ChatGPT and

Writesonic.

e Citation and source tracking ensure your Al answers remain credible and brand-safe.



® Understanding AEO vs GEO is key in modern SEO strategy, and AthenaHQ skews towards mastering the Al-

driven side.

Looking for a cost-efficient way to chart your brand’s Al search footprint? AthenaHQ's $295 Starter plan might be

the credit-based catalyst you need.



